INSTAGRAM GUIDE
FOR BUSINESSES
SIDNEY BUSINESS IMPROVEMENT AREA

N O I TC U D O R T N I

Instagram is a popular social media
platform, where users can share photos,
temporary videos, short-form and long-form
videos, and products so users can shop
directly from e-commerce brands through
the app.
Since its launch, Instagram has become a
powerful
marketing
tool
for
many
businesses looking to build their brand and
increase their visibility. While advertisement
opportunities exist, getting started on
Instagram is free, and businesses can
establish a significant following without
spending a dime.

WHY JOIN INSTAGRAM?

1 Billion +

90%

accounts worldwide
use Instagram every
month.

of people on
Instagram follow a
business or brand.

84%

2 in 3

of people want to
discover new products
on Instagram.

business profile visits
are from people who
don't follow them yet.
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INSTAGRAM
FEATURES

Social media evolves quickly to keep up with consumer demands
and competition from other platforms. Therefore, it is essential to
stay informed on new features and updates and focus on how you
can benefit as a business. In this guide, we will take a look at
Instagram's current features, along with tips and examples to help
you manage your Instagram business account.
In order to access features that can help you grow your business,
you will need to convert your personal profile to a business account.
Click here to convert your account.

1

POSTS

2

STORIES & HIGHLIGHTS

3

LIVE STREAM

4

IGTV

5

REELS

6

GUIDES

SIDNEY BIA | INSTAGRAM FOR BUSINESSES

02

POSTS
Instagram posts can be photos or videos and are displayed both on
your "Profile Page" and your "News Feed". On your profile page,
Instagram posts live on your profile permanently (unless deleted or
archived), so many Instagrammers choose to carefully curate their
profile so it looks cohesive when viewed as a whole.
All posts are viewed by your followers on their "News Feed", which
displays photos and videos from any account they follow. Utilizing
third-party social media management platforms such as Later or
Hootsuite can help when planning out posts.

INSTAGRAM SCHEDULING TOOLS
Instagram-specific planners offer easy-to-use interfaces
and tools built specifically for the unique features and
needs of Instagram. Such tools, make all the difference in
creating an engaging feed. Popular tools used by
businesses and beands include: Later, Planoly, UNUM and
Plann.
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STORIES &
HIGHLIGHTS
Instagram Stories are vertical photos or
videos, lasting up to 15 seconds, that
disappear after 24 hours. Instead of
appearing in feeds, they're displayed on
the top of an active user’s app when and
are tapped through to view.
Stories feature a wide variety of tools that
spur interaction with your followers and
can therefore increase engagement.
Such features include stickers that let you
ask questions, polls, hashtags and more.
Plus, the Instagram Stories interface
makes it super easy for viewers to
message you directly.

HIGHLIGHTS

In order to share Instagram Stories Highlights on
your profile, the "auto-archiving" feature must be
turned on. To do this, head to your Instagram profile,
open your Settings, tap on Privacy and Security, and
then Story Controls.
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Unlike Instagram
Stories that vanish after
24 hours, Instagram
Highlights can live
permanently on your
profile. These highlights
are curated collections
of your previous stories
and can be viewed at
any time.
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LIVE STREAM
Instagram Live lets users stream live videos to their followers
through their Instagram Stories. It’s great for building engagement,
connecting directly with your audience, sharing news, and
establishing your brand.
Below are various ideas from Hootsuite® to inspire your next
Instagram Live Stream:
Collaborate with an industry expert or influencer using the
“Add a Guest” option to go live together.
Offer a live behind-the-scenes look.
Host a workshop or share a tutorial.
Host a Q&A
Interview a team member.
Talk to a client or customer.

Instagram Live
allows your
audience to submit
their comments
and questions in
real-time, making it
one of Instagram’s
most interactive
video platforms.
After you go live,
you can also save
your videos to IGTV
so they stick around
longer than the 24hour limit in Stories
and are easier for
others to find.
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IGTV
IGTV is a feature that allows users to upload long-form videos to
their profiles. The maximum length your video can be is 15 minutes
when uploading from a mobile device and 60 minutes when
uploading from the web.
IGTV promotes deeper storytelling by enabling you to showcase
other dimensions of your business without being limited to one type
of content, length, or format. Ultimately, having more options to
share video content means another place to be seen, which can
increase your engagement, following and customer base.

TIP #1

Take your followers behind
the scenes to show off your
workspace

TIP #2

TIP #3

Introduce yourself, your
team, or share answers to
common questions about
your business, products, or
services.

Create an educational video
and showcase a product
from different angles or
detail how to use it.
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REELS
Instagram Reels are a new way to create fun and engaging video
content. Instagram users can record and edit together 15 to 30second video clips set to music and share them to their Stories,
Feed, and the Reels tab on their profile.
Reels have surged in popularity over the last year and are proven to
attract and engage Instagram users. Reels allow you to grow your
brand by educating your followers, showcasing your business’s
personality and values, and highlighting what differentiates your
products or services from others.

TIP #1

Pull back the curtain and
show your followers behind
the scenes content.

TIP #2

Introduce yourself or your
team and tell the story of
how your business came to
be.
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TIP #3

Introduce a new product,
promote a sale, or highlight
what you sell and or the
services you provide.
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GUIDES
Instagram Guides are a way to share and consume content on
Instagram. It lets users follow a string of posts that are accompanied
by commentary. This is ideal for sharing tips, guides, and
recommendations. It is also a great tool for businesses looking to
add extra context or commentary to their shoppable products.
To create your first Guide, tap the plus icon on the top-right of your
profile page and select “Guide.”From here, you can choose from 3
different Guide formats:
Places: Recommend places in your city and beyond.
Products: Recommend your favourite products.
Posts: Recommend posts you created or saved
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TIPS & TRICKS
1

OPTIMIZE YOUR PROFILE
In just 150 characters, your Instagram bio should showcase the
benefits or the unique services and products that your business
provides. It is also essential to utilize the Instagram Action Buttons
which are located directly on your business profile and allow users to
directly engage with your business.

Add contact buttons to
your profile to make
getting in touch as
simple as a single tap.
You can choose from:
Call
Text
Email
Directions
You can encourage
people to take action
straight from your
Instagram bio with "Callto-Action" buttons. These
allow your followers to
take direct steps like
ordering food from your
restaurant or purchasing
products from your online
shop.
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TIPS & TRICKS
2

UTILIZE INSTGRAM INSIGHTS
Instagram Insights is a great way to see basic analytics about your
account, your posts, and your followers. It shows you a variety of
different data, from how many users visited your profile in the last
week to when your followers are typically online. There are three
main sections on Instagram Insights: Overview, Content, and
Audience.

OVERVIEW

Overview covers how many
people have interacted with your
content and how many accounts
you’ve reached with your posts
lately. This section is broken down
into two subcategories called
Reach and Interactions.

AUDIENCE

Audience is all about
demographics and audience
behaviour. It also shows your
follower count and how it has
changed since the previous week,
and the average times your
followers were on Instagram.

CONTENT

Content is all about how your
individual posts and Stories have
been performing. It has 4
subcategories: Feed posts, Stories,
IGTV and Promotions.
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TIPS & TRICKS
3

KNOW YOUR AUDIENCE & ENGAGE
Your existing demographic insights from your Instagram analytics
can tell you a lot about your Instagram target audience. Under
Insights, go to Audience. Here, you can see vital statistics about your
current followers including their age range, gender and location.
Businesses can raise brand awareness and reach their target
audience by keeping an active and authentic presence on social
media. This can be achieved by crafting compelling content,
responding to all inquiries and comments, and through authentic
storytelling.

Posting during a time when your followers are
most active on Instagram can increase your
engagement. This data can be found in the
insights section of your business profile and
gives you a good understanding of the best
times to post, based on your own audience.
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TIPS & TRICKS
4 SET UP AN INSTAGRAM SHOP

Instagram has evolved over the years to enable on-platform ecommerce sales. The Shop Tab, which is located prominently on the
bottom navigation panel as shown below, allows users to discover
and purchase from businesses directly through Instagram.
Instagram enables businesses to post shoppable posts by adding
tags to products in photos with links including a product
description, price and the ability to "shop now," which will lead the
user to your online store.
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TIPS & TRICKS
5 UTILIZE INSTAGRAM ADS

With Instagram Ads, you can turn any post into a paid ad without
leaving the app. It enables you to drive awareness, increase
customers and share your story among a highly engaged audience.
Through Instagram Ads, you can reach new people with posts you
already have made, choose who sees your ad, how much you spend,
and track your performance so you can get better results with every
ad.
Since Facebook owns Instagram, the advertising tools for these two
social platforms are integrated. That means you can use Facebook
Ads Manager to create ads that run on Instagram.

INSTAGRAM
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GLOSSARY
CAPTION

Instagram Caption is the description that appears underneath a
photo.

ENGAGEMENT

A social media metric used to describe the amount of interaction —
likes, shares, comments — a piece of content receives.

HANDLE

A term used to describe someone's @username. For example, Explore
Sidney's Instagram handle is @exploresidney.

IGTV

An Instagram feature where accounts can host long-form videos or
place longer live streams after they've aired.

INSTAGRAM STORIES

An Instagram story is a string of videos or images that lasts for 24
hours.

LIVE STREAM

A live stream is a real-time video shared over the Internet. Instagram
offers live streaming options that include the possibility to interact
with viewers, who can submit written comments and questions
throughout the broadcast.

NEWSFEED

A News Feed is an updated list of all the new content posted by the
accounts a user follows on Instagram. This can be accessed by
clicking on the "house" icon on the bottom navigation panel.

RESOURCES

INSTAGRAM FOR BUSINESS | BUSINESS.INSTAGRAM.COM

Instagram's official website for business accounts offers step-by-step
guides and marketing plans to help you reach your business goals.
This site also features useful information on Instagram Ads and
Instagram selling.

CANVA | CANVA.COM

A graphic design platform used to create social media graphics,
presentations, posters, documents and other visual content.

PIXLR | PIXLR.COM

A popular photo editing app available for both iOS and Android. This
free and user-friendly app has various photo editing and enhancing
options that can help your posts stand out.

LATER MEDIA | LATER.COM

A visual marketing platform that allows you to plan, schedule,
publish and measure the results of your Instagram and social media
posts. The site also features various articles, courses, ebooks and free
downloads for beginners and pros alike.

HOOTSUITE® | HOOTSUITE.COM

An all-in-one social media management platform that allows you to
curate and schedule content, measure your social analytics, run
social media ads, and more. The site also features social media
courses and certifications, and free webinars and articles.

Sidney BIA
hello@sidneybia.ca or 250-880-0456

